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ABSTRACT

Firms are increasingly depending on information and research collaboration from outside and
within to develop products, services and processes that create value for stakeholders. The
purpose of this paper is to develop a framework and suggest future research agenda for
researchers to empirically establish the moderating effect of employee commitment, culture,
and innovation climate. The empirical literature has been reviewed on open innovation and
firm performance. Based on our review, a conceptual model and propositions for future
research opportunities are identified. The proposed framework highlights the different
measures of open innovation, firm performance, employee commitment, national culture and
innovation climate. Our model can be applied to similar situations in different organisational
settings and countries. Validating this model will enrich management and open innovation
literature by providing insights into how employee commitment, national culture and
innovation climate hinder or enhance inbound, outbound and coupled open innovation
activities and performance.
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I. INTRODUCTION

Innovation has become increasingly important for explaining competitive
differences between firms (Nwachukwu, Chladkova & Fadeyi, 2018).
Innovation involves developing and executing creative ideas (Amabile,
1996; West & Farr, 1990) that support the strategic objectives of firms.
Extant literature on innovation demonstrates the role of innovation in
fostering competitive advantage (Anderson, De Dreu&Nijstad, 2004; West,
2002; Zhou &Shalley, 2003). There is a growing interest in open innovation
(Ol) among management scholars and practitioners in the past decade.
Open innovation (OI) focuses on sharing knowledge across organizational
boundaries (Chesbrough &Bogers, 2014), and has become an important
strategy in many industries (Dahlander& Gann, 2010; Mortara & Minshall,
2011). Considering the complexity and heterogeneity of open innovation, it
is difficult to examine its impact on firm performance (Ahn et al., 2015).
Practice and theory seem to suggest that organizations benefit from open
innovation. Yet, empirical studies show mixed results (Caputo, Lamberti,
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